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Return Central

Direct Mail Campaign
for company that can
automate returns via
the Web. The three flat
mailers were sent out a
few days apart in early
December prior to the
Christmas rush. They
were followed up in
early January (during
prime returns season)
with the 4th mailing
containing the chocolate
bar with a bas relief
of Rodin’s The Thinker
and a small brochure
recapping the company’s
benefits. Photography
is stock. There was
100% awareness when
Return Central’s sales
force followed up on
the mailer.
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